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My New Guinea Diary 
 

by Staff Sergeant Pilot Ernest C. Ford 
 
My New Guinea Diary is first-hand testimony from the pilot who received six Distinguished Flying 
Crosses, flew 385 combat missions, and became the 2005 Veteran of the Year. Ford writes his blow-by-
blow account with compelling detail demonstrating why the 6th Troop Carrier Squadron, the most highly 
decorated in WWII, was crucial to the success of Allied efforts in stemming the tide of Japanese 
aggression. Just five miles from enemy lines, with snipers in the traffic pattern, their daily mission was to 
fly over the most challenging terrain on earth while evading Japanese Zeros. They had no maps, radios, 
roads, and, at times, little or no fighter support. 
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Sales materials to support the book: 
 Finished books and sample covers 
 Color sales flyers 
 

Marketing: 
 Co-op available 
 Feature articles in military, history, and 

consumer magazines, newspapers, and 
newsletters (print and on-line)  

 Sending publicity kit to top 200 subject-
specific, experts, historians, media outlets 

 Sending review copies with publicity 
materials to top 50 subject-specific media 

 Aggressive promotion to libraries 
 News-wired releases for book launch and  
 PMA co-op reviewer catalog mailings to 

3,200 subject-specific reviewers 
 Campaign to enter the top awards programs: 

Society for Military History 
Air Force Historical Foundation 
Army Magazine 
Military Heritage 
Military History Magazine 

 Advertising in print and on-line outlets 
MilitaryHistory.com 
MilMag.com 
WWIIHistoryMagazine.com 
AmericaInWWII.com 

 
Sales handles: 
 The only first-hand account of the landing 

and early (1942-3) campaign in New Guinea 
 Author received six Distinguished Flying 

Crosses and Silver Medal 
 Endorsed by US Congressman, Military 

brass, and Director of Aerospace Museum 
 Author was 2005 Congressional Veteran of 

the Year and flew the most combat missions 
in WWII (385) 

 Over 9,000,000 avid readers buy military 
history books or subscribe to military 
magazines, and belong to military orgs. 


